MiLWAUKEE AREATechnical Gollege

AN

September 16, 2010
NOTICE TO RESIDENTS OF THE MILWAUKEE AREA
TECHNICAL COLLEGE DISTRICT, WISCONSIN

A regular open meeting* of the MILWAUKEE AREA TECHNICAL COLLEGE DISTRICT
BOARD, WISCONSIN, PUBLIC TELEVISION COMMITTEE will be held in the MPTV
CONFERENCE ROOM, ROOM C442 of MILWAUKEE AREA TECHNCIAL COLLEGE,
1036 N. 8™ STREET, MILWAUKEE, WISCONSIN, on MONDAY, SEPTEMBER 20, 2010,
beginning at 2:00 P.M.

The agenda** for said meeting is presented as follows:

A. Roll Call

B. Compliance with Open Meetings Law

C. Approval of Minutes — August 16, 2010 - Attachment 1

D. Comments from the Public

E. Action Items

1. Monthly Advertising Fund Expenditures August, September, October, 2010
- Attachment 2

2. FY2010-2011 Budget Adjustment — Attachment 3
F. Discussion Iltems

1. General Manager’s Report

2. Friends Report

3. Events Calendar — Attachment 4
G. Information Items

1. Monthly Bills — August, 2010 — Attachment 5

2. Monthly Clippings — March, 2010 — Attachment 6



H. Miscellaneous Items

1. Awards / Acknowledgments
2. Communications and Petitions

. Information Items

Old Business/New Business
. Next Committee Meeting

Monday, October 18, 2010, 2:00 P.M., Regular PTV Committee Meeting, Downtown,
Milwaukee Campus, MPTV Conference Room, (Room C444)

Committee Members: Wilson, Monroe, Earle

*

*%

Other members of the MATC Board may be present, although they will not be
participating as members of this committee. This meeting may be conducted in part by
telephone. Telephone speakers will be available to allow the public to hear those parts
of the proceedings that are open to the public.

Action may be taken on any agenda item, whether designated as an action item or not.
Agenda items may be moved into Closed Session for discussion when it becomes
apparent that a Closed Session is appropriate under Section 19.85 of the Wisconsin
Statutes. The Board may return into Open Session to take action on any item
discussed in Closed Session.

Milwaukee Public Television educates, informs, entertains, and stimulates the
imagination of adults and children alike. We make the best use of noncommercial
media and related services to enhance the quality of life in our community by
encouraging people to consider issues and explore ideas, and by inspiring a continued
sense of wonderment. The MPTV Friends promote and generate community support
for MPTV.

Reasonable accommodations are available through the ADA Office for individuals who need assistance.
Please call (414) 297-6221 to schedule services at least 48 hours prior to the meeting.



MATC

Attachment PTV -1

MILWAUKEE AREA TECHNICAL COLLEGE DISTRICT BOARD
PUBLIC TELEVISION
August 16, 2010

ITEM A:

ITEM B:

ITEM C:

Motion

Action

ITEM D:

ITEM E:

Discussion

Motion

Action

CALL TO ORDER

The regular monthly meeting of the Public Television Committee of the Milwaukee Area
Technical College District Board was held in open session on Monday, August 16, 2010,
and called to order by Director Wilson at 2:10 p.m. in the MPTV Conference Room,
Room C444, at the Milwaukee Campus of Milwaukee Area Technical College.

ROLL CALL

Present: Ann Wilson, Peter Earle

Excused: Rick Monroe

COMPLIANCE WITH THE OPEN MEETINGS LAW

The Public Television Committee meeting was noticed in compliance with the Wisconsin
Open Meetings Law.

APPROVAL OF MINUTES - June 14, 2010 — Attachment 1

It was moved by Ms. Wilson and seconded Mr. Earle to approve the minutes of June 14,
2010

Motion approved.

COMMENTS FROM THE PUBLIC

ACTION ITEMS

E-1 Monthly Advertising Fund Expenditures — June, July, August and September,
2010 — Attachment 2

Mr. Ellis Bromberg, General Manager, explained this item.

It was moved by Mr. Earle and seconded by Ms. Wilson to approve the advertising
expenditures June, July, August and September, 2010.

Motion approved.
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Motion

Action

ITEM F:

Discussion

Discussion

Discussion

ITEM G:

Discussion

Discussion

E-2 Tentative Public Television Committee Meeting Dates — Attachment 3

It was moved by Mr. Earle and seconded by Ms. Wilson to approve the Public
Television Committee Meeting Dates as listed.

Motion Approved.

DISCUSSION ITEMS

F-1 General Manager’s Report

Mr. Ellis Bromberg, General Manager:

e welcomed the PTV Committee members back.

¢ reported on a significant change on the academic side. Television and Video
Production is now united with other creative arts programs to form a larger
division. The new name of the division, pending presidential approval, the School
of Media and Creative Arts.

e gave an update on MPTV’s major content initiatives and local specials.

e gave several updates about PBS on a national level.

¢ informed the committee that on September 1, MPTV will realign its multicast
channels. Over-the-air viewers who have been having problems receiving
Channel 10 since the digital conversion will now be able to see a simulcast of it on
Channel 36.2

F-2 MPTV Friends Report

Mr. Rick Lore, Executive Director of the MPTV Friends, informed the committee that:
¢ the Friends’ member base stayed the same, however revenue went down.

e our big success story is in corporate support.

e the Friends will meet their $2,000,000 commitment to MATC.

¢ the Friends are concentrating on creating ancillary events to raise additional funds.

F-3 2010 MPTV Regional Market Report Presentation

Mr. Bromberg introduced Tom Pilarzyk, Director, Institutional Research & Strategic
Planning, who presented a viewership survey his department conducted, which
compared perceptions of station viewers today with those from 1997.
INFORMATION ITEMS

G-1 Monthly Bills — June and July, 2010 — Attachment 5

Mr. Bromberg presented this item.

G-2 Monthly Clippings — March, 2010 - Attachment 6

Mr. Bromberg presented this item.
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ITEM H: MISCELLANEOUS ITEMS
H-1 Awards / Acknowledgments
Mr. Joe Bauer, Manager of Administration informed the committee of several awards
MPTYV has received:
e MPTV once again, had two national winners in the PBS KIDS GO! Writers Contest.
e Everett Marshburn, producer of BLACK NOUVEAU, won a National Association of
Black Journalists 2010 Salute to Excellence award for his piece “Soultime at the
Apollo”
o Jack Abrams, producer of OUTDOOR WISCONSIN, will be honored with a
Chicago/Midwest Chapter of the National Academy of Television Arts and Sciences’
Silver Circle award honoring individuals who have devoted 25 years or more to the
television industry, and who have made significant contributions to their local
television market.
e OUTDOOR WISCONSIN earned four awards from the Outdoor Writers Association of
America
H-2 Communications and Petitions
H-3 Information Items
ITEM I: OLD BUSINESS/NEW BUSINESS

Date of Next Meeting: Monday, September 20, 2010
ADJOURNMENT
The meeting adjourned at 3:27 p.m.

Respectfully submitted,
Karen Wierschem

Administrative Specialist



EICHENBAUM / ASSOCIATES
219 North Milwaukee Street
Milwaukee, WI 53202
P:414.225.0011 / F: 414.225.0022

August, 2010 Actual

Eichenbaum /Associates

a

Milwaukee Public TV Media

Advertising Objectives:
August Pledge

Local Programming

Channel Change "Mini Campaign"

Media Budget:
Online
Out-of-Home

Print
Channel Change "Mini Campaign" (MJS)

Radio

August "Weekend" Pledge

Milw. Water Summit IV

Channel Change "Mini Campaign"

Outdoor/Transit/Direct Mail:
Target Minority Media Percentage: 10-12% of media cost

Hispanic

(August Pledge) WDDW $92.50
(Channel Change) WDDW $1,525.33
African American

(August Pledge) WLDB $277.50
(August Pledge) WMCS $314.50
(Channel Change) WLDB $650.74
(Channel Change) WMCS $440.30

$28,406.45
$4,910.12
$4,392.83
$4,101.38
$15,002.12
12% $3,300.87



Eichenbaum /Associates

a

EICHENBAUM / ASSOCIATES Milwaukee Public TV Media
219 North Milwaukee Street

Milwaukee, WI 53202

P:414.225.0011 / F: 414.225.0022

September, 2010 Estimate

Advertising Objectives:
September Pledge
Local Premieres

Media Budget: $9,244.33

Online

Out-of-Home

Print

Radio

September Pledge $4,744.33
Black Nouveau $1,500.00
4th Street Forum $1,500.00
Adelante $1,500.00

Target Minority Media Percentage: 10-12% of media cost

Hispanic

African American

8/30/2010



Eichenbaum /Associates

a

EICHENBAUM / ASSOCIATES Milwaukee Public TV Media
219 North Milwaukee Street

Milwaukee, WI 53202

P: 414.225.0011 / F: 414.225.0022

October, 2010 Estimate

Advertising Objectives:
Local Premieres

Media Budget: $3,000.00
Online

Out-of-Home

Print

Radio

Interchange $1,500.00
| Remember $1,500.00

Target Minority Media Percentage: 10-12% of media cost
Hispanic

African American



MILWAUKEE PUBLIC TELEVISION

MINORITY SPENDING REPORTS

Media amounts by month billed

FY2011 (JULY 2010-JUNE 2011)

31-Aug-10

9/15/2010
3:08 PM

TOTAL MEDIA SPENDING (ALL TARGETS)

Month

Radio

Value-Added Value-Added
Promotions Promotions
Other H AA

TV Print Outdoor

Placed
directly
through

MPTV

Total Media
Placements

Jul-10
Aug-10
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11

$19,819.48
$23,496.33

$0.00
$0.00

$0.00
$0.00

$0.00 $0.00
$0.00 $0.00

$0.00 $189.68
$0.00 $4,910.12

$0.00
$0.00

$20,009.16
$28,406.45

Total

$43,315.81

$0.00 $5,099.80 $0.00 $0.00 $0.00 $0.00

$0.00

$48,415.61

TOTAL MINORITY OWNED & TARGETED MEDIA SPENDING

Advertising
Month

Hispanic
Spending

Spending %

Minority
Spending
Total

African African
American American
Spending Spending %

Hmong Hmong
Spending Spending %

Hispanic

Minority

Spending %

Jul-10
Aug-10
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11

$1,295.01
$1,617.83

6% $1,563.26 8% $2,858.27

6% $1,683.04 6%

$0.00 0%
$0.00 0%

$3,300.87

14%
12%

Total

$2,912.84

6% $3,246.30 7% $0.00 0%

$6,159.14

13%

TOTAL MINORITY SPENDING (OWNED VS. TARGETED)

Advertising
Month

Hispanic
Minority
Owned *

African African
American American

Minority Minority

Owned * Targeted

Other
Hispanic
vendors

Hmong
Minority
Owned*

Hmong
Minority
Targeted

Hispanic
Minority
Targeted

Other
African-

American

vendors

Other Hmong
vendors

Jul-10
Aug-10
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11

$1,295.01
$1,617.83

$0.00
$0.00

$0.00
$0.00

$1,563.26 $1,563.26
$1,683.04 $1,683.04

$1,295.01
$1,617.83

$0.00
$0.00

$0.00
$0.00

$0.00
$0.00

Total

$2,912.84

$2,912.84 $3,246.30 $3,246.30 $0.00 $0.00

$0.00

$0.00

$0.00
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MILWAUKEE PUBLIC TELEVISION
MINORITY SPENDING REPORTS
FY2011 (JULY 2010-JUNE 2011)

Media amounts by month billed

9/15/2010
3:08 PM

31-Aug-10
Minority Spending by Radio Station
WJYI- AM
WKKV-FM WMCS-AM WNOV-AM WLUM-FM  WJTI - AM 1340
100.7 AA 1290 AA 8.60 AA WLDB-FM 102.1 AA Hisp. WDDW-FM Hmong
Minority Minority Minority 93.3 AA Minority Minority  Hisp. Minority = Minority
Month Targeted Owned Owned Minority Owned Owned Owned Owned Targeted
Jul-10 $0.00 $143.38 $0.00 $1,419.88 $0.00 $0.00 $1,295.01 $0.00
Aug-10 $0.00 $754.80 $0.00 $928.24 $0.00 $0.00 $1,617.83 $0.00
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11
Total $0.00 $898.18 $0.00 $2,348.12 $0.00 $0.00 $2,912.84 $0.00
Minority Spending by Newspaper
Spanish Spanish El Milwaukee Milwaukee Hmong
Journal Hisp. Times Hisp. Conquistador Milwaukee  Courier AA Times AA Comm. Jrnl.
Minority Minority Hisp. Minority Com. Jrnl. AA  Minority Minority Hm Minority
Month Owned Owned Owned Minority Owned Owned Owned Owned
Jul-10 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Aug-10 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11
Total $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Minority Spending - Other
Abrazo
Minority Sales & Other Postage for
Owned Marketing - Hispanic Other Hmong  Hispanic
Hispanic AA Owned Owned Owned Targeted
Month Translation Media Buyer Vendors Vendors Flyers
Jul-10 $0.00 $0.00 $0.00 $0.00 $0.00
Aug-10 $0.00 $0.00 $0.00 $0.00 $0.00
Sep-10
Oct-10
Nov-10
Dec-10
Jan-11
Feb-11
Mar-11
Apr-11
May-11
Jun-11
Total $0.00 $0.00 $0.00 $0.00 $0.00
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